
Talk Title: 
The Art Of Social Media: Build Your Following, Connect With Buyers & Sell Your 
Art

Talk Description: 
Are you frustrated by social media? Do you have a Facebook, Twitter, LinkedIn or 
Pinterest profile that’s doing absolutely nothing to spread the word about your 
work? Are you tired of wasting hours on the internet trying to figure out all the 
latest new tools or figuring out which ones actually work? Would you like a 
blueprint that teach’s you step-by-step the do’s and don’ts of social media 
marketing?

If you’re like most artists, you can probably relate to many of the questions listed. 

The secret to mastering the art of the social media is engagement! Many people ~ not 
just artists assume that if they “build it” i.e. set up a profile page ~ they will come” 
unfortunately that’s not how social media works.  

The key to being successful with social media marketing is not leaving out or minimizing 
the “social” part. On the other hand having the ability to locate highly targeted people, 
inviting them to join your page and finally engaging with them in a way that motivates 
conversation is the key to success using social media.

But how do you accomplish this without being perceived as pushy or salesy? 

That’s what I’ll teach you in a new course I’ve developed for Palace Art Store: The Art 
Of Social Media: Build Your Following, Connect With Buyers & Sell Your Art

In this FREE preview class you will learn the following:

• Facebook, Twitter, LinkedIn & Pinterest: How To Decide Which Platform Is Right For 
Your Art Business

• How To Design Profile Pages That Engage Followers
• How To Use Keywords, Hashtags, Wording, Photos, Video & Web Links To Engage 

Buyers And Motivate Them To Take Action
• How To Find Your Ideal Target Buyer, Where They Hang Out & How To Invite Them 

Into Your World
• What’s The Best Time Of Day To Post? & How Many Times A Day Should You Post?
• How To Leverage New Fans & Followers To Visit Your Website & Join Your Mailing 

List
• How to automate your social media activities so you can set it and forget it, and go 

back to creating art.

Social Media is one of the easiest and most inexpensive ways to get in front of your 
ideal targeted audience, but there are definitely right and wrong ways to do it and this 



class with not only give you the tools, but the strategies, templates and techniques that 
will shift your results quickly. 

Immediately following this FREE preview class you’ll have an opportunity to go deeper 
and learn so much more about how use to social media to find buyers and grow your art 
business. 

The Art Of Social Media: 
Build Your Following, Connect With Buyers & Sell Your Art
In this four part course I will take you step-by-step through the top four social media 
platforms used today. Facebook, Twitter, LinkedIn & Pinterest!  We will focus on the best 
ways to set up your profile, find followers that genuinely interested in you and your work. 

You will learn how to create engaging relationships with your followers and I’ll teach you 
the tips, tools and tricks that I use everyday to leverage all four of these platforms for 
greater visibility and greater sales opportunities. 

After you conclude this course you’ll know exactly how to use Social Media in ways that 
not only will save you tons of time, but better positions you for greater sales 
opportunities.

Week One: Facebook 
• You’ll understand the difference between a profile page and fan page and why and 

when you want to choose one over the other
• Why you want to post only once per day
• What’s the top three ways to create engagement and get your posts shared
• When it’s okay to offer your work for sale directly
• What’s the fastest way to find targeted followers

Week Two: Twitter
• Why it’s so important to brand your page with your personality and how doing so will 

help potential buyers connect with you more easily
• How to write a tweet that gets retweeted
• What makes a tweet ‘tweet-able’
• Discover a simple free tool that will automate your tweeting process saving you time 

and money

Week Three: LinkedIn
• Who LinkedIn is for and who it’s not
• If you publish a blog you’ll learn how to feed your posts onto your LinkedIn Profile
• How to ask for referrals of other LinkedIn followers and raise your credibility
• Why LinkedIn could a better fit for your business (especially if you’re considering 

working with the corporate buyers)

Week Four: Pinterest
• How to properly set up your Pinterest Profile account for maximum sales opportunities



• How to create your first boards
• How to use featured images on your boards that connect with your shopping cart
• How to create “Pins” that get re-pinned quickly
• #1 Mistake Artists Make That Severely Ruin Their Chances To Make Sales
• Getting and Maintaining Followers
• Content Ideas that will make your Pinterest page more interesting


